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Economic Health of Business Districts
Current Conditions on Monroe

What is A Focus Area?
Why Focus Areas?
Focus Area vs Non Focus Area

15t Round of Proposed Focus Areas and AB
Feedback

Response to Feedback and Updated Methodology
Group Exercise
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| —
— Market for retail is changing

- — Malls and “power-centers” struggling
— and shift in preferences .

— Online buying power plays bigger role for ba

— This is-bringing new value to traditional walkable
communities i

— Demographics: Retiring Baby Boomers and Millennials oz
prefer a balanced environment; vehicles + walkable 7
communities -

— How does new development (private +\ﬁblic) add to
access to services, economic competitiveness, inviting

N

district, jobs, retail sales, wealth?

\
A

*Planning for Economic & Fiscal Health, Christopher Zimmerman, Smart Growth America; September 15, 2015. Used with Permission.
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Minimal missing teeth —em 0‘  / lots
storefronts .

Irng-h- quallty bwldmg fl%‘gorlen,. ———

towards str@@t *& e .zﬂ

Goodzgsafe crossing with m|n|m|ze“d crossing
distance

These are the “hot-spots” of a district
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Focus Area 1: York to Cleveland or Fa|rV|ew
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FOCUS AREA L

| i ANTIC
Monroe and York

NW Corner of Monroe and York Looking west

SW Corner of Monroe and Grace looking west

SE Corner of Monroe and Cleveland Looking west



Focus Area 2: Indiana to Montgomery




FOCUS ARIEA 22

NE Corner of Montgomery and Monroe

Between Shannon Ave and Knox Ave on Monroe (Google Maps Image)




ARE YOU STRES!
GET COPING SK
CALL CLIN




Add Gateway @

RGIERE

1

Bellwether
Brewing

r.....

little Scholars
T

Ei"i.:.Spa row
‘v

oo ”

' ™"
‘ Baskin ¥
- ‘Qobbins

. ;
| : !,<
1

4 B oulevard

-

-
A
3

Spokane City
& 'ﬁfiiee'dz Union,
- <

t‘ o

e Vi

ProHibition]

'Smokers I
Outlet .

Bl o Yt




Shrink Proposed Focus Areas
Add a Third Focus Area

Bellwether

Main Criteria L.

* A few strong blocks b |

* Minimal missing teeth g?-b‘ 1 45"‘dL |

* Building frontage oriented . =
towards street S coticyar i

e Pedestrian Traffic Generators
 Redevelopment opportunity




New Focus Area Approach:
One or two blocks north and
south of intersection
VS.

Concrete boundary
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Grace & Monroe
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Grace & Monroe
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. Three groups
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* Using Focus Area C
f.;ws;tentlal focus areas
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