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A Economic Health of Business Districts
A Current Conditions on Monroe

A What is A Focus Area?

A Why Focus Areas?

A Focus Area vs Non Focus Area

A 1stRound of Proposed Focus Areas and AB
Feedback

A Response to Feedback and Updated Methodolo
A Group Exercise
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I Market for retail is changing
= falffa I YRS yauLIZNBAEN
— and shift in preferences gy

I Online buying power plays bigger role for

I Thisis-bringing new value to traditional walkable iy 3
communities

I Demographics: Retiring Baby Boomers and Millennials -
prefer a balanced environment; vehicles + walkable
communities 5=

NS

I How does new development (private + pUin\‘c) add to
access to services, economic competitiveness, inviting
district, jobs, retail sales, wealth?
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*Planning for Economic & Fiscal Health, Christopher Zimmerman, Smart Growth America; September 15, 2015, Used with Permission
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Project Goals
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