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Utilizing Local Media

» The media can be your best ally to getting out the word for your
neighborhood council.

»Spokane has many media outlets for a community our size: three
TV news operations, a daily newspaper, and a weekly newspaper,

as well as other print, on-line publications and news outlets. Take
advantage of PSAs.

- Reporters and editors look for original, unique stories, with
content!




Broadcasters Need:

» People willing to be interviewed, visuals, and a fast turnaround.

- Take advantage of new approaches/off times: Morning show interviews,
Saturdays and Sundays, and radio options.

- Prepare your messages. Make your messages relevant to community
iIssues/stories

» What information do you want to convey? What is your goal for the interview?

- Remember, the reporteris not your audience. Your
citizens/businesses/visitors/customers are your audience. Rehearse. Anticipate
their questions. And prepare answers.

« Be candid, and positive. Tell stories and have back-up facts.

- Bridge back to your message. This may be a quick reminder, a new program, or
an important meeting that requires participation. Have information/contacts
readily available and easily found.

» Be readily available for interviews/follow ups. Send thank-you and follow ups to
news story - Invite media to your NC meeting/events and develop relationships —
Be A Good Partner!




Elements of a Press Release

« Remember, reporters are bombarded with news releases. Give them a reason
to pick up yours! Pick a compelling topic. Create an engaging message and get
it in front of the audience you want to reach. Have a great headline. Write it in
“journalism” style with the most important news at the top. That’s the “lead.”

 Keep in mind “who, what, when, where, why, how"
« Provide relevant, great quotes from appropriate individual(s)

» Include contact(s) name, phone and email / include name of NC and any
branding (logo)

» Try to keep press release to 1 page // end with “###"” or add “- more —" if
additional pages are included

« If you're successful, you will create buzz or interest in your program or project.
Build additional audience for your future messages.
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Company Name
Campany Slogan

Sarant Address

City, State 01234.0000

{000 000-0000

Emailwab address

FOR MMEDIATE RELEASE

TYPE HEADLINE HERE

Type sub-headling here

City, State (April 24, 2012) - [COMPANY]. the makars of [SPECIFY], anrounced b promotion of
[MAME] ta [TITLE]. [HE/SHE] will b responsibia for [SPECIFY FUNCTIONS],

“TNAME] e baan @ ket part of Gur SUCcess, And wa wana thiilked 1o promota him o i imporang
pasbion.” said [MAME|, President of [COMPANY]. [NAME], [AGE|, joined the company in [YEAR] as
[TITLE] ard guickly ross to sevaral gupsryizory and management positicns. “We plan o [SPECIFY] in the
coming two years and wa are conficdent that [NAME] wil be an imporiant asset i halp cur crganizatian
reach its goals,” s kr. [MAME]

[MAME] was the [TITLE] with [COMPANY] Tor [NUMBER] years, and bafors that [TITLE] for [COMPANY],
[MAME] samed a [DIPLOMA) from [UNIVERSITY] in [SPECIFY], gracuating [HONORS). He iz a
[FROFESSIINAL TITLE] and & member ol the [FROFESSIONAL ASSOCIATICIN]

Abaul [COMPANY]

Founded in [DATE], [COMPANY] ks tha maker of the popular [SPECIFY]. s

[PRODUCTISERVICE] i krowm for [BPECIFY]. The compary's mission is lo [SPECIFY]. [CORMPARNY]
curmantly serves dval [NUMBER] cusiomsans in [SPECIFY REGION OR MARKET] and employs
[HUMIBER) peapie in the greater [CITY] arza. it has won rumerous awards for its [PRODUCT/SERVICE]|.
For more infermation aboul [COMPANY], visil e wabsite 8l bip Vv company, com,

[COMPANY] shares are listed on [SPECIFY EXCHANGE MARKET] under the "[SPECIFY TICKER|®
ayinksal

Far mare infarmalion pleass confact;

[MAME] ! [TITLE]
[COMPARNT]
Swmet Addross

City. Sale 01234-0000
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