
Social Media & Blogging
City of Spokane 

Neighborhood Services 



 FACEBOOK 

What’s the Big Deal?
http://www.youtube.com/watch?v=jYM5uOHoB8A

 



FACEBOOK PAGES



ADD PHOTOS & VIDEOS



ASK A QUESTION



ORGANIZE AN EVENT



INVITE PEOPLE TO LIKE YOUR PAGE



UPDATE OFTEN WITH SOLID CONTENT
•There is no magic formula 

•Typically if you post less than 2 times a week you lose 
engagement 

•If you post too often your organization may seem annoying 
and people may “unlike” your page

•Finding a “middle-ground” is important. Socialbakers, a social 
network stats firm notes top brands post once per day, while 
others post 3 to 5 times per week.   



PAID PROMOTION



TWITTER



 When you sign up for Twitter you will get a “screen-name” signified 
with @.

THE BASICS



 People can also follow you.

FOLLOWERS



 You can follow people, organizations, businesses, etc. by searching.

FOLLOWING



 You can save tweets you like in one place by using Favorites.

FAVORITES



 You can privately message your followers using direct messaging.

DIRECT MESSAGES (DM)



When you like something you read enough to send a reply and say 
“that was great,” RETWEET IT.  (Signified with a RT)  When you RT someone, 
especially someone with a large following, it gets you noticed.  It’s also a more profound 
way to thank them or tell them you liked it.  You also become a hub of good info to your 
followers.  Then when you are talking about something you produced they will be more 

likely to look at it. 
Best Time to ReTweet:

1. Monday through Wednesday 9am to 6pm 

RETWEET



LINKS

Data also showed that almost 70% of all ReTweets contain a link. This 
is good news for marketers in that it demonstrates that the 

mechanism of ReTweeting is an acceptable way to spread your off-
Twitter content, and it tells us that a link is an important ingredient to 

ReTweetable Tweets.



Grow your list of followers.  
Go into people’s list of followers that follow you and follow their interesting people.  Many 

will follow you back.  

 Hash tags #. 
If you're tweeting about a popular subject (Obama, SkyDiving, etc) putting a # in front of the 

subject makes it easy for others to find your tweet, and perhaps they will want to 
follow you. For example, when the plane crashed into the Hudson River, #flight1549 

became a popular tag and search term.

 Asking Questions. 
Keep Questions Relevant.  Acknowledge Answers.  Be willing to Answer Your own 

Questions.  Highlight Answers

Go Mobile.  
Download the Facebook and Twitter Apps onto your smartphone and/or tablet.  You can 

directly post pictures to your feeds.  If something is happening in your hood you can 
do instant social media.  

OTHER TIPS



BLOGGING



WHAT IS A BLOG?
• A blog is a discussion or informational site published on the 

internet and consisting of discrete entries typically displayed in 
reverse chronological order.  

• The blog format allow visitors to leave comments and even 
message each other via widgets on blogs.



WHY USE A BLOG?
• Interactive Forum

• Constant Contact 

• Get the word out about 
events.

• Get input without holding a 
physical meeting.

• Good way to highlight things 
going on in the neighborhood



IMPORTANCE OF BLOGGING  
• For the 1st time, more 

than half (53%) of 
Americans 65 and 
older use the internet 
or email.

• 77% of Internet users 
read blogs.

• 61% of U.S. online consumers 
have made a purchase based 
on recommendations from a 
blog.

• 81% of U.S. online 
consumers trust information 
and advice from blogs.

• 23% of total Internet usage 
time is devoted to social 
networks or blogs.



GUIDELINES FOR A SUCCESSFUL BLOG

•Develop a writing style and tone appropriate to your   
subject material.

•Post often, even if your posts are short.

•Allow your readers to comment 
on your posts.



CREATING A BLOG

• WordPress.com

• Tumblr

• Blogger

WordPress.com



COMBINE YOUR EFFORTS 
• Use tools to combine 

Facebook, Twitter and your 
Blog.

• Uses less time to update all 
sites.

• Allows for all three to 
remain up to date.



EMERSON GARFIELD BLOG
• http://emersongarfield.org/

wp/





WHAT IS NEXTDOOR.COM
• Nextdoor is a private social network for you, your neighbors 

and your community. 

• Focus:

• Build stronger neighborhoods

• Keep neighborhoods safe

• Share goods and recommendations



PRIVACY & SAFETY
• Every neighbor has to verify their address.

• Every neighbor signs in with their real name.  Just 
like in person.

• Your website is protected by password and 
encrypted by HTTPS.

• The site never share your info with advertisers. 

• Information shared will never show up in Google 
or other search engines.

• Nextdoor never shares your personal 
information with third-day advertisers.



WHAT CAN YOU DO ON 
NEXTDOOR.COM

• Exchange information about crime and safety issues

• Share local recommendations

• Sell or give away household items

• Publicize local events such as                              
Neighborhood Council Meetings

• Find neighbors in the directory

• View a neighborhood map

• Ask for advice



HOW ARE NEXTDOOR 
NEIGHBORHOODS CREATED?

• Nextdoor neighborhoods are established by the first member of the website, 
the Founding Member.

• Founding member has the ability to define the                                  
neighborhood boundary and choose the                                          
neighborhood name.

• Nextdoor reserves the right to make corrections                                                 
to either the boundaries or name based on                                                      
feedback from other neighbors to adhere to                                                       
Nextdoor’s guidelines around neighborhood names.

• Nextdoor boundaries and names should, to the extent possible, reflect the 
traditionally accepted boundaries and names for a neighborhood.

• Once a Nextdoor website is created, each neighbor must verify their address 
in order to join.



HOW DO NEIGHBORS VERIFY 
ADDRESS? 

• Nextdoor uses the following methods to verify the address of 
every member:

• Mobile Phone.

• Post Card.

• Home Phone.

• Neighbor Invitations.

• Leads.

• Credit or debit card.



HOW IS IT DIFFERENT FROM A 
NEIGHBORHOOD MAILING LIST?

• Nextdoor website includes a neighborhood map & directory, so 
you can easily learn more about your neighbors.

• Unlike mailing lists and groups, Nextdoor makes it easy to stay 
informed without overwhelming people with too many emails.

• Members can choose to receive emails about each new post, view 
the day’s activity in a daily digest, or turn off emails and check the 
website for new posts from neighbors.

• Nextdoor archives and organizes all recommendations for easy use 
across the neighborhood.

• Additionally, Nextdoor just released Nextdoor for iPhone, which 
puts the power of the neighborhood in the palm of your hand.



HOW IT IS DIFFERENT FROM OTHERS?
• Address verification to help ensure that the people on Nextdoor are really neighbors.

• A neighborhood directory.

• A neighborhood map.

• Ability to create public or private groups (sub-groups).

• Ability for users to control their email settings based on the types of messages they 
want to receive.

• A dedicated Crime and Safety section.

• Urgent Alerts feature

• Recommendations Section

• Event functionality with RSVPs.

• Ability to create fliers and send out 50 free postcards a month asking neighbors to join.



HOW TO GET STARTED?
• Go to the website Nextdoor.com

• Find your neighborhood: enter your information



LOCATE  YOUR  ADDRESS

























PILOT NEIGHBORHOOD
• At this point your neighborhood becomes a “Pilot” site.

• Neighborhood is “pilot” until 10 members join and verify their 
addresses.

• Standard “Pilot” period is 21 days.  If the pilot neighborhood 
has not launched with 10 verified members within 21 day 
pilot period (and the pilot period hasn’t been extended), the 
neighborhood will expire.

• The purpose of the 21 day pilot period is to ensure that 
neighborhoods like these do not block someone who is more 
motivated from creating a successful Nextdoor website for 
their neighborhood.



PARTNERSHIPS
• Cities

• Over 50 Cities in the U.S. use Nextdoor to connect 
neighbors and build community.

• New York City

• Police Departments

• Using Nextdoor to better communicate with residents, 
encourage neighbor-to-neighbor communication, and 
facilitate virtual crime watch.



Questions?
For Student Help Contact: Jackie Caro 625-6733

    jcaro@spokanecity.org


