






REIMAGINING THE 
PAVILION



CIVIC ICON FROM AFAR



Introduction and Confirm Outcome 

Honing the program for the reimagined pavilion and its 
interface with the adjacent Central Plaza. 

• Common vision
• Areas for more study and resolution
• Common language 
• What do we mean by THIS program?
• Essence of intent, not wordsmith
• Should be able to complete today…

(NOT a design charrette to determine aesthetic outcome or overly 

define the experience) 



Review of Pavilion: Work To Date 



Pavilion Background Assessment/Reports 

Built for Expo ‘74 – 150 ft. steel mast – four miles of steel cables – had 100,000 
sq. ft. of fabric – cost $1 million for cable/canvas – $12.1 million for entire 
Pavilion. 

Facility Condition: Pavilion is structurally sound but infrastructure/support 
systems (roofing, electrical, HVAC) are at the end of their life span (Integrus
Study, 2012).

Peer Review: Due to the size of the venue and Spokane being a secondary market 
for touring events, it is unlikely that Parks and Recreation will be able to find an 
event promoter to take over operation of the Pavilion (BAE Urban Economics, 
2014).

Market Analysis: Proposed facility can achieve success by retaining an 
experienced promoter/booker, deeply understanding the market – its needs, 
wants, price points, parking issues, the careful integration of alcoholic beverages, 
and the knowledge that 90% of the revenues will be realized from May 1 to 
September 30 (Critical Data, 2015). 



Riverfront Park Pavilion as THE central gathering place – a flexible-use 
space to host the Hoopfest, the Bloomsday Awards, musical concerts, 
symphonies and graduations through the following objectives: 
• Enhance and restore the Pavilion’s visual access to the Spokane 

River. 
• Restore the Pavilion’s existing interior monumental scale. 
• Develop new and improved program uses that better represent the 

community and region as a whole. 
• Re-sheath the Pavilion in material in a formation that addresses the 

inverted funnel effect as well as allowing for video projections both 
interior and exterior to the covering. 

• Develop improved access to the Pavilion for pedestrians, 
loading/unloading and parking access to the Pavilion and river. 

Master Plan Vision 



October 2015 Park Board Pavilion Workshop/Survey 

The Pavilion is a “beacon” that attracts people.

The Pavilion Cover: The Park Board says yes, recover it, agreeing again with the 
Master Plan. Everyone wants to use LED lighting to add that Wow! 

Design Factors: A majority of the Park Board leaves it open to the design team to 
recommend the final shape of the cover. Video projection on the cover, inside or 
outside, remains a question. 

Passive and Active Spaces in the Pavilion: The Park Board sees a mix of the two. 

Passive space like a path with artwork, water features and cultural/historical 
exhibits. The passive space should highlight or lead to river views, with small 
programmable space incorporated into the passive area. 

Active space would be big enough to host a variety of community and arts events.

This includes the possibility of music, plays, weddings, etc. 



Design Factors: Identifying scale of what’s possible in terms of hosting events.

• Hosting specific entertainment events like musical performances is 
incorporated into event space design not the primary driver in design. 

• A full or partial kitchen to meet programming needs is strongly supported.
• Alcohol sales to be incorporated. 
• Restrooms, storage, utilities, security, access for equipment, and other support 

functions will be incorporated.
• There is some concern around sound system and seating. 

The IMAX: Saving enough of the IMAX for a Spokane River overlook and possible 
storage in the space underneath. 

Design Factors: How this would tie-in with circulation and/or passive Pavilion 
walk through. Some Park Board members are comfortable removing the IMAX 
altogether. If used for storage, not having staff uses interfere with park visitors’ 
experience.

Office Space: The Park Board would like to keep staff essential to RFP in the 
Pavilion. 

October 2015 Park Board Pavilion Workshop/Survey 



What’s off the Table:

• Wheel park
• Rides and mini-golf as permanent attractions
• A high-end restaurant

October 2015 Park Board Pavilion Workshop/Survey 



Evolving Vision

1. Passive, first and foremost.
2. Permanent active/managed events add to the mix.
3. Not a performance venue, a rich space that welcomes 

performance.



Facility Tour



Current Budget Assumptions 



Physical Pieces/Zones of the Project 



Physical Pieces/Zones of the Project 

1. The “Ring”: EXPO Legacy element, exterior space, icon from afar 
and exceptional opportunity.

2. The Administration Building: Expo element, heavily altered, 
interior space, architecturally integral to the ring.

3. The IMAX: A post-Expo addition to the Pavilion, both tower 
(visible, potentially considered iconic) and podium, with tower 
slated for removal in Master Plan. Podium slated to stay.

4. Spokane Story: A post-Expo addition to the Pavilion, of 
questionable program and architectural value.

5. Skate Support Building: Utilitarian service/support structure of 
questionable program and architectural value.

6. Cherished elements include…



Planned Events and Performances 

1. Not a concert venue, but a performance venue that welcomes 
performance  and grassroots events.

2. Grassroots performances – a catalyst for city culture.
3. Build on what’s already successful in the community.
4. Provide an intuitive “stage element” and basic, easy-to-use, 

manageable infrastructure.



Active/Managed Events

Permanent elements that are attractions, which will require a higher 
level of management and monitoring, part of a new “Park Pass,” could 
include:

1. Catwalk
2. Slides
3. Swings
4. Climbing
5. Zip line
6. Tubing (Winter)



Passive Opportunities 

1. Visual delight
2. Planting
3. Topography
4. Views
5. Sound
6. Water feature
7. ART!
8. Projection (night)



Roof and Cover 

The decision about the roof and recovering the Pavilion should be 
driven by how this will enhance (and not limit) the program envisioned 
for the Pavilion.

The cable cone is a cherished icon of the community, the visual 
appearance of the cone should be protected and enhanced, whether 
through solid cover or other means.



Commercial Considerations

Commercial interventions as part of the Pavilion’s reimagining are 
welcomed, as appropriate, but are seen as an outcome of a successful 
parks program, not the foundation of a successful parks program.



Interior/Exterior Relationships 

The “ring,” reimagined administration building, and central plaza must 
all work together for more events when needed, but may also be 
managed as separate program sites when appropriate.



Circulation Possibilities and Access 

1. Major portals to the “ring” offer intuitive access to the reimagined 
Pavilion; what other circulation points and access should be 
considered?
i. Direct to central plaza?

2. Service and maintenance needs shall be seamlessly integrated 
into the design of the Pavilion to minimize disturbance of the 
passive park experience.



Finalize Decision on Goals for Program 



Next Steps 

1. Hone Architectural RFQ
2. Other steps as determined
3. RFQ Schedule (Leroy) 
4. Written Summary by Berger



REIMAGINING THE 
PAVILION



ROOTED IN THE 
LANDSCAPE



UNIQUE



CIVIC ICON FROM AFAR



NOT ICONIC ON ARRIVAL









EXPERIENCE WITHIN TO 
EXCEED EXPERIENCE 

FROM AFAR...



…AT ALL TIMES



NOT A BUILDING,
NOT A VENUE…



…A LANDSCAPE
LIKE NO OTHER!









CAPTURE ELEVATION





WELCOME TOPOGRAPHY!







CELEBRATE ENCLOSURE!



AMAZING EXPERIENCE!























YET STILL … A VENUE!



REIMAGINING THE 
PAVILION
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